Business matters

Demystifying social media
If you’ve yet to take your first step into the world
of social media, Sue Christy and John Bennett
help to get you started

personal and professional life. A Facebook fan page
dedicated to your private practice allows this distinction.
2. Ensure your personal privacy. If you use Facebook to share
pictures of your family, social events, or simply to keep in
touch with friends, you will want to keep that private from
your clients. This is simple to manage by choosing the highest
Over recent years therapists in private practice have relied
level of privacy settings available through Facebook for your
heavily on their websites as the main way to market their
personal profile (you have to have a personal profile in order
practices online. But over the past year, that’s all changed.
to create a fan page).
If you are still relying on your website to do your marketing
3. Provide stimulating, interesting and engaging content.
for you, you’ve probably been pretty discouraged lately.
Facebook users are there to engage and share with one
The reason is the growth in social media. Why?
another. It it is not a platform for selling.
Social media is just that – social. It widens your reach to
4. Know your audience. Keep your specific niche in mind, so
potential clients and/or referral sources beyond that of your
that your content is not only engaging, but is also in line with
directory listings, website, and any other more static marketing
your services. For instance, a couple counsellor may post a
activity. It’s fast, fresh and free. Little wonder that it’s changing
link to a Relate video, or an article from a magazine about
online life as we knew it. As the social media landscape
pre-marital counselling.
continues to evolve – with new innovations popping up regularly
5. Let your personality shine through. When counsellors ask us
– this constant state of change can be intimidating. However,
to critique their social media, and other online presences, our
this doesn’t necessarily mean you have to be up on all the latest
feedback almost always includes, ‘It’s too clinical.’ Throw away
social media trends and tools. The big three social networking
the textbooks and certificates, and remember the essence of
sites – Facebook, LinkedIn and Twitter – are likely to be your
all counselling is based on the relationship. Be personable and
best first step into the world of social media.
warm in your tone so that clients get a sense of who you are.
Sue Christy explains: ‘Many of my own clients have never
6. Connect all your practice building efforts together. While
searched for a counsellor directly. They may have seen my
Facebook and other social media are powerful marketing
profile pop up in their Twitter feed or connected with an article
tools, they shouldn’t be the only tools in your toolbox. But
I posted to my Facebook page. They may have been put in touch
you can use Facebook to promote your other efforts, such
by a professional contact who knows of me from a LinkedIn
as posting a link to your blog, sharing a guest post you did
group or likes what I have to say on my blog. Recently I received
elsewhere, uploading pictures of yourself and your
the following email: “Hi Sue, you popped up in my Twitter feed
counselling room, and providing an opt in link to your
and I wasn’t quick enough to click the link. I have been searching
newsletter. Likewise, you can use more traditional strategies
for you ever since.” We started work together shortly after I
to promote your Facebook page. Put the URL on your business
received that email; imagine that, someone actively seeking
cards, cross-promote it with other local business owners.
you out through something that they have seen about you
7. Be consistent in your efforts. Frequency counts for a lot, not
that grabbed their attention!’
only with your fans, but also with the algorithm Facebook uses
Facebook is the reigning king of social media for private
to rank pages. A page that lies dormant gives the impression
practitioners, particularly with regards to visibility in your
that your practice is dormant. When your fans don’t hear from
community. For instance, Facebook users have on average
you regularly, your posts are less likely to appear in their news
234 friends. That means if you have 50 fans of your page, you
feeds, meaning they won’t even get to see them. Set aside a
are seen by 11,700 Facebook users. Having an active, vibrant
few minutes each day, or at the very least three times per
Facebook page will demonstrate that you have an active, vibrant
week, and make this a priority. Not only do you need to be
practice. What’s more, you can share interesting articles,
posting new content, but you also need to take the time to
promote workshops, ask questions, comment on others’
respond to the comments you get.
professional pages (think locally – demonstrating expertise to
Facebook is an incredible resource, and it’s likely to get
local business and community groups by posting comments on
even more powerful in the next few years. This is a great time
posts and sharing content is one of the quickest ways to build
your Facebook profile). Clients will be able to get a sense of your to start strengthening your presence online and get ahead of
personality and style way beyond anything a static website has the competition.
to offer and they will seek you out, rather than just shop around
For social media mentoring, upcoming events,
for someone they have not made any connection with.
workshops and individual business supervision via
If you don’t already have a Facebook account, here are
Skype, visit www.counsellingbusinessknowhow.com
the seven steps to get you started:
or www.facebook.com/counsellingbusinessknowhow
1. Open a Facebook account and then create a Facebook fan
Twitter: @counsellingbiz
page. This is the essential first step in the process. As a
Email: info@counsellingbusinessknowhow.com
counsellor you have to draw a clear line between your
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Ask an expert

Insurance for home workers
In the first of our regular new columns
in which independent experts respond to
readers’ questions across a wide range of
business-related matters, Steve Johnson
answers two frequently asked questions about
insurance for therapists who work from home

covering, particularly those of theft and malicious damage.
The reaction you will get could range from indifference,
through applying exclusions and charging more, to a
complete withdrawal of cover. Obviously, it is better to have
these discussions before you are in a position where you need
to make a claim. If you have a problem finding suitable home
insurance because you are seeing clients at home, your
specialist professional liability insurers may be able to help.

Q: I have just started working from home. At present I see
about four clients a week. Apart from my professional liability
insurance, do I need to take out any other insurance?

Q: If I use my car to drive to my supervisor, do I need to have
it insured for business usage? (I work from home and the only
other time I use my car in relation to my counselling is if I
occasionally drive to a training day.)

A: Working from home is not without its problems but it can
be a cost effective alternative to renting rooms if you can make
it work. The most important thing to check is that your
professional liability insurance covers your liabilities for causing
accidents that might injure your client (insurance companies
call this public liability insurance) while they are on your
premises, and that the cover is for an adequate amount. It is, of
course, hard to judge what an adequate amount might be but,
with ever increasing court awards for bodily injury claims, £1
million or even £1.5 million might not be enough. Most home
insurance policies these days give at least £2 million cover for
claims of this type. You might ask, then, if home policies give
this cover, why do I need it under my professional liability
insurance? Home insurance policies will generally only cover
your liabilities incurred in a personal capacity and will
specifically exclude those incurred in a business or professional
capacity. Even though your home insurers do not need to be
concerned about the liability risk, you do need to make them
aware that you are seeing clients in your home. This is because
insurers will see it as being relevant to the risks that they are

Even though your home
insurers do not need to be
concerned about the liability
risk, you do need to make them
aware that you are seeing
clients in your home

A: The relevant question here is: When I see my supervisor,
am I seeing them in a personal capacity or in connection with
my business or my professional work? It might help to turn
the original question around. If I have a motor insurance that
covers me for social, domestic, and pleasure use only, does
my visit to my supervisor fall within this definition? In all
probability, and in most circumstances, the answer will be no.
Supervision is a professional requirement for those in private
practice (and others) and is, therefore, an essential and
integral part of the business (or profession) of being a
counsellor or psychotherapist. I would say that there is a good
chance that most motor insurers would require you to have
personal business use to cover supervisor visits. Contrast this,
perhaps, with personal therapy that may also be seen to be
essential to your work as a counsellor or psychotherapist but
which is more about your personal wellbeing rather than the
work itself. Even the occasional training day could be a grey
area. My advice would be to check with your own motor
insurers and, if there is any doubt, err on the side of caution
and specify personal business use.
Steve Johnson is Head of Oxygen Insurance Brokers.
He has 25 years’ experience of providing a range of specialist
insurance programmes for psychotherapy, counselling and
associated professions. www.oxygeninsurance.com
Questions and answers compiled by James Rye

Any questions
Next issue, we will be inviting an accountant experienced
in doing accounts for small businesses to answer your
questions about tax. Please email your questions by
30 March to privatepractice.editorial@bacp.co.uk
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